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neat witness? Dr. Harold Kasaatjian. 

THE CL5KX» Step up on the stand. 

Left hana on the 3 line. 

D R. li A R 0 L D U. S A 3 3 U J I A S, Having 
been duly jvotn, testified as followoi 

THS CLEItXt Be seated. State your nose anu upeli 
your last naae. 

TiiE W1TBS3S* Harold ‘i. saaoatjian. 

DXRBC? ISXA.'UNAYXOW 
BST rtA. 3L£AXL2yi 

3 Dr* Xassarjien, where do you live? 

A in hoc Angelas. 

Q And want do you do for a living? 

A I'a a professor. X da research end teach at the 
University of California at Los Angelas* 

0 Whet la the full title tnat you hold at U.C.L.a.i that 
sc heel iiaowa to a lot of ui as 'J.C.L.A, 

A Klflht. 

0 What is your full title at U.C.L.A.? 

A Professor in the graduate school of oansgeaent at 
U. v. * L • A. 

Q la it a professor — does it nave any particular title 
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With it? 

A Professor of aaaageeont, professor of marketing. 

0 And the achoui :s the school of vnat? 

A The graduate school of tsanagacsent. 

0 Graduate school of aanageueftt? 

K /*«- 

v Do you hold any edainistiacive petitions in that school? 
A Sight now, »o. 

X have bean the vice chair-esa of the department of 
aanageeent, that ia tine whole department of 85, 90 people 
and I nave Dean toe chairaan of the marketing area, which la 
about ten, 11 people piua some part-tiae people. 

0 cany fuli-time and pert-tiae instructors or 

professors are there in the graduate school? 
a I*jo not sure, but Z would guess aoaewaere between 35 and 

105. 

Q And how eany students are in the school? 

A We have no undergraduate students. It’s only a graduate 

ecaool• TtMit la, only masters and doctorate students. 

We here about 830 neater students and 150 to 175 
Ph«0* studenta, no that's about a thousand? 

Q Bow long have you been a professor at U.C.L.A.? 

A Since — weir, X started at U.C.b.A, as an assistant 

professor in 1961. 

in 1940 something I became an associate professor 
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and in *71 or *72 I became a tuXJ ^roi'eauor. 

0 And when did you oeccu* — during what period of tisw 
war* you the chairman of the ftareetinj department or area? 

A Oh# on «y vitae — 

0 Oo you have a copy of that xn front of you? 

A X have it in ay briefcase, which I left Owe* tncra 

because I figured it X brought it here, uon«un« would yell 
at me. 

Hi*. abEAKbSYi say cne jury open the binder? The 
only tiling there is Or* sta&iarQian's vitae and srianlt pages 
tor notes. 

THE COSMTi TU* jury oay turn to it. 

A Z was in that role twice. 

Ic’ji right at the lirat page under e&«pioyft*nt, 
1951, so i waa the chair sen of the marketing area fraa ‘73 
to *74 and then again from *32 to *34. 

t waa vice chairman of the department of 
Management, which la the whole school from *71 to *72, and 
from *SX to *#2. 

I sjult in *42 because I took on tne editorship of 
the *ajer jeoraai in our field end guit the acamiatcative 
posit ion. 

Q ifincU journal is that? 

A Journal of Consumer Seeeaten. 

j Are you currently teaching. Or, Xassarjlan, teaching 
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courses? 

A This quarter not, out I ha teaching. 

Q What are you Joins tux a guar ter ocnei tn«« Ur in) here in 

the courtroom? 

A .,t scents like it*a been the vnoie quarter, 

TBS COJftTi Think .Now we feel. 

?82.' %flT.l'£3St I can imagine, I can laagine. 

A i — my editorship ended in, officially endec tr.e rust 
of tiie year, so i took a quarter sabatical leave to catch my 
ureatb and do sumo reading/ and .-scat of all to write up i«m 
research articles X had been doing and hadn't had a ohance 
to write up. 

Q Prior to your going on your stabatical leave, what were 
the courses that you have boat recently taught at Q.C.L.A.? 

A Consut&er bahavior, oarketing course, baginning uarkotiny 
course, a Marketing law course; out if 1*» not careful 
that's going to give the wrong impression. l'a not a lawyer 
and i don't teach in the law school. 

It's a coarse introducing a little bit of marketing 
law to graduate students so that they know when to call an 
attorney, so they don't do Juab things like aeet in hotel 
roods and discuss price of products with their competitors. 

Q And any other courses toot you have aeon teaching 
recently? 

A Oh, S got then listed, hat nut see. 
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Secantly -- on, ,earic»t.».ni 3 ' reuaaccrj, X tm/ot tho 
graduate course in comiu^er behavior and /aasa 
coaaunlcations. Tnat about. cav*n it m tae period w^is l 
was editing the journal, 

*istore that X taught auvertiaing couraea. I'va 
teugst research aethodoloy/ course end courses, of that sort. 
'Jaeicaily, It* u ail in oonauaer research or curisa-ser 
research ties node or consult behavior. That's the focus of 
aaat of it* 

0 Would you deucr ao# eery briefly for the Court anil jury 
yt>uc educational boc&giound? 

h Tea. i nave a oachelota and a $astev« and doctorate 
decree In psycho! 09 / fcoo U.C.C.A. hy Pr».i). specialisation 
was in attitude research and as a a coauaun ice t ions research, 
d Too ace a psychoiag.ut then? 

A Yea, 

3 Are you licensed any ehere as a psychologist? 

A f*a, in the State of California, I got ay license in 
1361. X bailees that that 1 * good in all the other atateu or 
at laaat Boat of the other states. I don't know if ve have 

an agraeooitt with all states. 

<j Tou received your I believe you said, in 1360. La 

that correct? 

A 2940. yes. 

Q douid you describe very briefly the various joou. 
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position*, employment chat you've had over the yours? 

A Ye*, Kight after i finished, r went to a marketing 
rtiMici) fir*. Actually, an attitude and opinion research 
lira, giving public opinion, paning. 4hen ; first near ted 
it was priaa:;ly political issues because it was the 1960 
• lection. After tout it became iiiaiketihg prouie;^, ned is 
problems, :fe did utudiea lor the fiuw 3forit Tiaea, wo Jib 
.studieu for the Auto Club, for a vaiiety of may amines ana 
things at that sort, and products, jun* food i ceaeaioec, 
becauae tne stuff was frozen. We had a neck of a tiae doing 
research since the daan things would melt in the Jalifornia 
heat, 

And ir oja there, I went to U.C.L.A., J waa hired ay 
the marketing department to teach what .rater was to become 
consumer behavior. It was just starting and tnaio were amy 
two or three people in the country teaching such courier and 
H.C.b.A. found a« and offered a# a job to introduce tnat 
Cir*d at J.C.L.A*• 

0 Did you ever serve in the aiiitar /7 

A Yes# 1953 to * 55 . 

Q Are yeu « •eaiier of any professional organisations? 

bet ae ast you first, have you ever practiced 
psychology in the sens* that aoat of us lay people thins at 
psychologists? 

A Mo, X never nave, although I'm licensed, l never have. 
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hut E‘ve done othet things while I was at U.C.L.A. 

DO you wentu mo to go through those? 

Q Y*«. 

A 1 have oeen a Visiting profeu^ot several tinei*. I'w 
tuxen off -- which is one of the new parts of our 300, v:\«rv 
»* can take off and he a visiting professor and X 3 pent a 
year at Illinois and X a^ent a year — suae ti.ae, part of a 
year at Penn State and at the Copenhagen School of Business 
Administration, School of Economics. 

Q In henaark? 

A Yea. 

X took a year off and worked as a consultant to the 
coaeissioneix at the Federal Trade Coaoiaaion, fuli-tiae. 
That urea not juat a short time thing. 

H t see here on your re suae on page one# apparently a 
visiting professor at the University in Mexico. is that 
correct? 

A Tea. I spent part of a year at the Institute 
Polytechnics# la Mexico City# teaching consumer behavior and 

research sethods. 

0 It *lso says here that you have been a guest lecturer at 
several dosen university, Government# and industry program, 
what kind of lecturing did you do in these 

programs? 

A 3h» 1*11 he -* a university — universities will invite 

PHYthlS T. LEKIS# CS« 1* JOAfiNS T$. " aOdSTO/*#” CS# 
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<d* to coae and give a paper# just something — it’s — in 
fact# several dozen is proOaoiy on tne low aid*. I yo a 
lot. Sext week I *-2 yum-g to CoIumqU* then l*t& going up to 
Stanford a little late;. So i a .a olten asked oy tue oajor 
universities to cast and present aoans of ;ay research or 
soviet lae a just ait there and coJMtenc on other people’s 
research* 

> In the area of canauaer behavior? 

A Yea* 

Q Are you a ^aoei of any professional organization*? 

A Yes* ell the usual ones. I ao a aeooer of the Auer lean 
Marketing Association, and the Association For Conaueer 
research. Z have oeen a <aeau#er of the African 
paychoioyicai Association# Western Psychological 
Association# American Association for Puoiic Opinion 
3«ae*rcii until a few years ago# a hunch of years ago# 
American Statistical Society# Aaerican Statistical 
Association# until a feu years 490 # and so on* 

0 la there a professional association that deals with the 
area of consumer oenavior? 

A Yes# Association Tot Consumer Research. 

Q And you’re a eaaoer of that organisation? 

A Yea. 

3 Have you oeen a aewoer of that organisation for a number 
of years? 
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A 4«jU, i have been — nine* the beginning. I help found 

it. 

Q 8eve you ever o«ry«J as an officer of say of those 

organisation*? 

A 9n» yaa* On the .-Yuaociation Pot Consumer fte&earch was 
editor of their newsletter and on the executive coa^rttee 
for aany, many yeais, than president in 1777, and tr*en after 
that T was chairman of the nominations nations coaauttee. 

With fcne American Psychological Association l nave 
been on the executive board and the program chairman of the 
consumer psychoiogy division. 

With the American Association For Public Opinion 
ftesearcb, on the Pacific chapter* vest coast end of it* 1 
was president and so on. On the national ievwi, i was a 
aeaber of their standard a*tnode committee. I did an awful 
lot of things, just iota of things. 

Q l believe you said that you were e aetaber of soaething 
called the American Association For Pubilc Opinion Research, 
la that correct? 

A Yea. 

Q Were. 

What is that organisation? 

A That** the professional association for public opinion 
pollers, Gallup's, Roper's, Ciosley's and so on. 

People who do and are interested in public opinion 
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polie? 

A Yes. It's the ootn ucfcoiariy and profeaaiortai 
asaoelation of tue people. 

Q Save you ever received any honors or awards? 

A i/el. I, I was a elected a fellow of toe American 

Psycnological Adaocjat;ion, which is a si.aaii percentsye, live 
ten pei coat of the population based on ay research, oy 
scholariy contrloution. 

I've also seen elected a fallow of the Aaaocration 
Per Causurer fteseatcn. That's a ouea aaalier ijroup. I 
thinA u'a only been ?iv«n seven tints. That Award ha* been 
jiven seven fciaeu and two of those were posthoaoua, so that 
one 1*^ very proud of. 

2 Have you ever sarved on the editorial hoards of any 
poolications? 

A Oh, y 3 slit yea. I've had a lony period of apprenticeship 
in that. 

Q Would you describe aoete of the aora important ones foe 
the Court and jury? 

A Yes* I was the editor — section editor and & reviewer 
editorial board of the Journal of Ha cKettuq* l have oeen on 
the Journal of Consumer Affairs, California hejiage<ae;it 
heview. I wan the editor and also on the editorial hoard. 
Journal of Advertising Journal of Applied Psychology, 
International Journal of Saaearcu in Har&eting — it's on 

?8YV:,:s t, lduj, cj& a joamne «. hootch, c?;r 
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this list -- ebe Aaaociatun ?a; Conxuaet Research 
Proceeding* end than, of course, the Journal of Con*u«t*r 
Research as an editorial board £ro,s its founding day unu 
than editor for the last *«ven /earn. 

>3 The editor ot an editor? 

A There at* tea of ua. 

Q And you currently hold that position? 

A Until juat this year, 
j Until you went on aabbaticai leave? 

A Yes. 

C I ate on page two of your reeune that you nave been aa 
acedebic editor for tfeat Pubiinning Coapany? 

A Yea. West Publishing Company publishes both law books 
ana textboo*a* 

X wee to* — £ was their consulting *01 tor for 
acad*ate books and ay job was to help and decide which books 
to puollon and once they decided to publish a book, then to 
consent and review and aeke suggestions to the author on how 
to improve It or what was wrong with It and so on. So the. 
first stop woo do we publish toe book at ail or ia it a lot 
of baloney. One* that decision was node, how tu improve toe 
book. 

0 2«v* you aver served as a peer reviewer or referee on 

any of these journals? 

A Yea, all of thea. 


Pt»/I*w3 ?. b&VJ3, C5* 4 JOAHWS HI. HOUSTON, C3« 
//legacy.library.ucsf.efllflyttiot/^ztiG^aOOjIpcIi/.industrydocuments.ucsf.edu/docs/pqhlOOOl 



Sasoatjun - Direct 


9423 



1 

2 

3 

4 

5 




6 

7 


9 

in 

u 

12 

n 

14 
13 

15 
17 
13 
19 
23 

n 


22 


23 

24 

25 


0 You review other poodle’s proposed poolications? 

A Ye#, *11 Of tn«m. 

Q Hove you ever published Jay ooolc or articles in the 
areea which you*re interested in? 

A tea. I have two hooka and about snort of a dosen 
chapters* m booss. They’re on this tiling, if I can — it *3 
on page four. 

* Yes. dodid you look at that and teii the jury — 
identify the books you wrote? 

A Humber two on page four, Perspectives m Consumer 
sehavior, at me tinerton School. That Is a ooo* of original 
work and reprinted articled, which really started the field. 
It'* a boo* that helped oaf me the field of consueer 
behavior. 

Soon after this came out, a hook ay 2 ngei and 
Siackweii caste out, and this — those two boots together 
fairly well defined toe field, what tnc field wee 40109 to 
be. 

3 The field of consult# r behavior? 

A Yea* 

Then the aecond nook, that*a 90 ne through taiee 
editions and I*u just about finished with the fourth 
edition. I hope to finish tout this quarter. 

3 Have any of these 00 oka ever been translated in foreign 
languages and sold and used in other countries? 
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A Oil* yes. French ana Spanish and I'm nut sure Spanish. 
French — well, 1st *e loos. 

Yes# Spanian, too. My goneness. Spanish, French, 
on the Robertson oook and the otnor ana Portuguese, Italian, 
Japanese and published in India. Unfortunately, l don't 
know wnich language that was in but it was pud laaad in 
India, 

Q And now marry aztides have you written? 

A Oh, gosh, tons of them. Hey. It goes alx the way 
thcouga to page nine, so it's 50 — wall, saora than that# 
hut 57 regular articles, off of which we must subtract 12 
boots, is it? Off of which we have to suotzaot 12 book*# «o 
57 minus 12. 

j Any of taoae artides nave anything to do with consumer 
behavior? 

A 1 believe all of the*. I can't imagine 2 know anything 
about anything dee# but let a* look. 

It seems to ae I've written — sooething that was 
not on consumer behavior and 1 trying to find it. 

I guoos it doesn't matter. It had something to Uo 
with 1 leone inf* the right to compete. Way back in 1263, I 
wrote an article on licensing of professionals# everything 
frots doctors and lawyers and psychologists to mattress 
salesmen as to why these people ere licensed and its impact, 
d You said tnat for a time you were with the Federal Trade 
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Coamaeion, -7hen van that? 

A 1973* 

0 Ami how long were you ersare? 

A Just abort oi a year. 

d tfhat ware tbe duties and eeaponstbi 1 itiei that you ;tad 
when you ware at the Pederai Trade Couousaton? 

A What they would do — X dad an office and 1 wouid iit 
there and eoa.a tss lonera would com m and attorneys would 
coo# in and they would ask cut a little bit aoout what we 
Anew m consumer behavior* 

It waa the attee.pt of the coraaission to being in 
knowledge free socketing and consumer behavior into their 


deliberations. 

before that tine it wan all legal precedent and in 
tne ‘70s they became interested, what do w« know from the 
field o£ science that will neip in our deliberations and in 
oar decision eating. And so the purpose was to bring in 
that kind of material. 

And then l would help write suae of the regulations 

that would ooae along. 

People would coae and ask «e what I think of this 
ad or what X think of that decision. So I was realty ^uite 
a consultant. You know, X kind of sit there and look 
terribly smart sad say nice things, 

Q Apart from the tine you spent in Washington at PTC, nave 
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you served aa a consultant fat ta* or on behalf of tho 
Federal Trad* Coaaiaaion? 

A I*v* served as a witness for the Federal Trade 
Coaaiasion and I'a not too sure ehetaer it started just 
before I yot taere or attar l was taer*. I served with thea 
for, yoon, they have been caning a* for year®. They an3 
the rood and Dray Administration, those two outfits 
particularly, aithouya others also, W# talk * Die. 

0 Have you ever Appeared as an expert witnesa tot to* 
Federal Trad* Coroiaussion? 

A I ** u'a « little eaba rraasiny because you are on the 
other aide. You are the yuy that wa* badgering »«, 

■j Have you ever acted a* a consultant to private business? 
A Tea, yea. But I have been — it was iw#re than just the 
one — the Teledyne Water Ptc case was the one that Arnold 
and Porter was handling and 1 vaa worainy tor the PTC. 

Q l reaesber it well. 

A I do, too, now. 

3at 1 worked with there) for dears and one or too 

other cases. 

Food and Drug also and then aosta of the other state 
attorney generals, bat for conpames x*ve worked, too. I've 
had several of those, yes. 

0 il«v« they ai* been in the area of consular behavior? 

A fas. 
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0 have you ever lone a content anaiyala of advertising, 

Or. Kasserjien? 

A Yes? I have. 

Q What is a content anaiyaia? 

A 'ihat we are ttying to do *n content anai/ais;, as oppoaoi 
to o layman reading, 1» to quantify in a reliable, credible 
dependable and in a rwpiicabie way what is the actual 
message or ae&aagew in advertising, and L want that to be 
separated fiaa what the intent of th« advertiser ia, and 
what the percent ton of tha receivet of that ad is, 

So there is really three parts of ootuiunicat ion* 
the communicator and the interpreter and then toe content? 
and eo it i« not a study of the communicator. sot a study 
of the receiver or the interpreter or reader, out a study of 
the actual word*, signs and symbola in the ad itself. 

Q Sow many content analysis of advertising womd you say 
you have conducted or participated in? 

A Si* or aeven. 

Q Save you reviewed content analysis of advertising that 
have been done by others in the field? 

A Ob# yee. Sooner or later alaoat everyone writes an 
article In consumer behavior in marketing on content 
analysis. Sooner or later 1 am the one that ends up 
reviewing the damn thing — the darn thing. 

0 You? in fact, nave written an article in content 
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analysis? 

A Y«a. 1977. 

in fact, tudtc article axi important one 
that introduce! content analysis into the field and oth<*r 
people started uoia* content analysis. 

i Have you oeen described Dr, Kasaarjian as one of the 
fathers of census#t oenavior as a field? 

A Ye*a. But you produced couldn't say it, 

0 x lied. 

Hit. BEEARLEYt Your Honor, at this tiae 1 tender 
Dr. SUasarjtan aa an expert in the field of starfceting# 
consumer oehavior and content anaiyais. 

_na, EDELL* Mo ^ueationa, your Honor. 

THS COURT* You aay proceed and the doctor he 

examined as an expert in those fields. 

0 Dr. £x«sarjiaa, when were you first approached and 
retained m this case? 

A That la two different cost ions. 

First tiao X heard of any of the people here was m 
1M5, Mot sere what part of *33, out myixt the spring of 
*•5, 

A couple of attorneys waixod into *y office and 
asked a whole lot of questions aoout advertising, and 
information processing, wanted to know who the important 
people in the field ware, who was doin^ the research, whet 
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WAS 1C AbOUt. 

And X don't rorae»ber such of that conversation# but 
talked to then a ait# j>r»i*su>i/ gave the» one of ay 41 1 icies 
beeauee nobody oi.se woulci read tne Jam things if 1 don't 
hand it to peop.** and that was the end of 1335* I didn't 
know what At was ail about. 

In 1985 — 1925# probauiy July — if I got ay 

years right — not coa^iateiy sure — *35. 

Q l think it'a 357 

A 1988. doaehow tn 1345 I talked to Mr* Siifan. 

•Q Mr. silfen -- oops# he 10 not here. 

A Soaeoody else with Juan# and 1 wiii snake a fool of ay sal f 
oecauae I don't rene&ber which of you people# but one of you 
suddenly was there* and again they asked a lot of gueationu 
about this and that and about advertising# and : had written 
with Joel Cohen an article on cognitive dissonance and a rot 
of gueetions about cognitive dissonance and nothing wuch 
happened after that until July of 1997# in July of 87* 

l was toid there was a case* a trial* and that 
there wee aone alia possibility I would be sitting hers* and 
X wee flvea e deposition at that point by Joel Cohen to 
road* Z know I took it with we on vacation and reed it 
during ay vacation and then called in — seeded soeething 
happened in August* 1 as not sure of it* And then again in 
the fall* ea/oe October or iioveaber* i was called to a«w 
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York to — 

0 Fee a depositio5? 

A Yes* X don't Snow vast it's ceiled. engage us * 
deposit loo oc depose /out owl £ or wiseUvtr, 

3 ;ic. Edeii, I relieve took your deposition? 

A Yean* 

THE tfl-TiiaSSi Mr. Sdei*, whatever you did — Jid 
you subpoena as — you called »• to coae to ?i*w Yorx arid 
answer guest ions. That 10 wnst happened* 

Then, the next I hoard* — that wo* — host* l 
nosed cone*inod just recently shout this particular trial. 

3 When we asked you to caaaw and testify as an expert in 
the area of consumer behavior? 

A Yee, 

Q Uow, you said that we provided you or you were provided 
with and l believe we provided you with a copy of the 
deposition of Or. Joel Cohen* 

Did we also provide you with aoee other uateira.» 
back in last August? 

A Yeah* feaewbere #1009 that line. Must have been 
August* That is probably what happened. I got a copy* the 
first draft of a paper written by Pollay on content anaiyais 
of cigarette advertising and went over that* 

2 And did you also review the relevant literature during 
this period of tiue in the fall and winter? 


?iv£iuis r. i,tvizs t csk a jojume a. houstok, c sr 
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A 3y fall 1 had not read ouch *o:e than those two tilings. 

I read a few things. I had read aom e article on worsen and 
sacking which wasn't terribly interesting to we. Waun'c 
relevant to anything l was domg and then there was* suae 
kind of an article oy vainer or Werner# 1 looked at it and 
put it aside. Whatever it was# it w**n‘t relevant to 
anything 1 waa interested in# so l pat It aside. 

Sq l saw tnat and it aeeas to «e there was 
something by • not sate you gave it to ms or just caoe in 
the mskii — something oy Chaifee. C-h-a~l~£-e-e # aoeie kind 
of a report about tnat that 1 glanced at. X thought that 
was great fun because it nad the history of advertising in 

it. 

C did you also read the testimony nere at trial of hr. 

Joel Concn? 

A Yea. 

Q And tac testimony given nere by hr. Kichard Pol lay? 

A Yea# X did. 

Q Mow, whea we eaked you to — lor your opinions on 
certain subjects# did we aak you just to rely on dr. Cohen*a 
testlaoay sad your general expertise in the area? 

A Well/ X don’t think you asked ee to rely on anything. 1 
just relied on what X know and what X read. 

Q And Jr. Conan's testimony? 

A Cohen's testimony# of course. 


PHYL0X8 T. i# 5 WIS, OSH & JOAiWS HOUSTON# C 3 H 
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Q Hefore you were retained by u« in this aioa, had you 
ever worked oc nave you wurkad on any other occasion aitd 
the tobacco company? 

A Ho. nothing to do with tobacco cospuniea. 

0 Uau you been paid for yout tioe m working with oo £o; 

prepat*ng lor this case? 
ft Yea, l have. 

4 And for preparing foi your testimony here at trial? 

A Yea. wail, I have not oo paid yet hut I viii be* If 

you don't C will stick ay tongue out at you, 

0 Wiiat la the rate at which you have been paid? 

A $200 in hour. 

0 And if you reaewber, how xuch have we paid you for your 
work a« a coneuitant with us up to this point? 

A Sine or >10,000 hut aoae of that is airplane -- airfare 
and a hotel rooa, so around $10,000, leas airfare and hotel, 
Q Do you have an eatiaate of how such additional you will 
be paid for coating here this week in your testimony? 

A Three deye, who knows when it will end. That l think 
will depend on you and Mr. Edeii. If l get out of here 
today, x geese it will he three days, so that is three tiaea 
13, ic, — we need a calculator up here, because 1 was iu 
tae back and noticed Mr. Martin aiso suffering. Suaeoody 
ought to buy a calculator* 

THE COURT* Okay. 
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0 X promise w* will provide on*. But stwwwbar* m t he 
neighborhood of tMse or four titouiiand additions* ut five 
thousand dollars ad 4 iti.on.ji, does that oountf right? 

A Sound* fine. 

THE COORTi Objection is sustained. w* wiU get 
you a calculator. 

J X do not oea n to lirait you. 

Nov, you mentioned before — X asked you atout 
reading ilr. Conan's trial testimony, do you it now ju« 
yourself? 

A Tea. 

2 duv ion? have you Known Dr. Cohen? 

A At leant sine* h* was a graduate student and aaybe an 

undergraduate student. X think na was an undergraduate 
student at UCCA, out he ves ay student as graduate student 
and I was Ms advisor and we spent aony, nany hours yelling 
during Mu dissertation. 

I don’t know if you know what —if you people are 
fanllier with what it takes to be a doctor end students. 

Tea work guite closely with s professor kind of nk« sn 
apprenticeship# and I spent a lot of tin* with hiu. 

Q have you kept in touch with Dr. Cohen over the years? 

A Tee# we are dear friends. 

Q Have you talked with hia about the case? 

A no. we both snow tha othar parson is on it# and we ace 
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pretty conscious not to talk about it* because if we ao, l 
am not sure what# oat I expect dreadful things wj.ii happen 
to both of us. 

2 Lot me ask you, Dc. Kasaarjien* it you would* to 
describe briefly for the Court and jury what exactly the 
study of consumer behavior involves? 

A it h t sub-set o£ human behavior. it la whet we ere 
interested in is human benavior* bat not hypothesis and not 
schizophrenia* but human behavior in the marketplace. 

So that it Is the study of the human behavior in 
the marketplace attitudes about products* out not 
necessarily attitudes about politicians* reactions to the 
mass media* that type of thin?, aunan behavior* 

Q is it fair to say it involves trying to understand why 
people buy and don't buy things? 

A X don't like to use the word •buy* because very little 
of our work is actually buying. Attitude change* opinions 
do and buying too. X don't want to deny buying. 

Since a iot of our research is on college students 
and# you know* you roaily can't ask them why they are buying 
refrigerator!* it isn't as much bias 1upset of human 
behavior. Much is psychology. 

An you know* studies moat of college aopaoaores — 
what we enow about that is mostly college sophomores and 
what we know about consumer behavior is not as balanced us 

?a*i*I*I5 T. i*EWia* C3*t 1 JOA?4. J i3 X, HOUSTON, CS 2 
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mtaruignt out cluue. 

Q Thar a la * difference between coatiusser behavior end 
consumer research? 

A -Wo# just whether you aro Lc/itvj to unow yourself off as 
a reoearoher or oehavior type. 

w How la consumer behavior or consumer research# how is it 
used? 

A Ho«r la it used? 2no* up in stuffy# schoietiy aayasmes. 
£* writ* to each other, Reed each other*# wort and coopiein 
to each other. 

1 don't — surely# ay sot*, I know I -don't know how 
it's used. 

0 do easinesses try to seke use of consumer research? 

A it they do# I «ju afraid they are $oing to he rather 

dinappointed because you know there isn't yood solid 
reiea ten at this point doesn't nave that auch appiicabii ity# 
if it is a scholarly field and l don't know if — X don't 
interact such with business# don't know if they use it. 

Q How eld is consumer behavior a* a discipline or lieid of 
study? 

A £ suppose like everything eise it all yoea oack to 
Arutotiu# out in fact it is ns a £ie.id# a# a taro it is its 
the 3i. j 1940'j# uayow late 1350'c. .:'ont .r*u tv ten you 
juictiy the h.stoiy? 

1' '*er ca*niy« 
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A daaicaiiy jusi jjvjI the «a: ii'», -shout wii i i .••.*, 3 
president, the ^reiiuut'.t a* Cw.*u>Jijia li road cat. tin-jj ."ystca 

interested *n audience and fjjjo cejearc-i, 3 id ao-aa 
■Wit-he r t l i I tu fi 20 wit.! -a ;yj, \8 •;*£ if 4i P. ,nc*t j/i and 

a). J . V 4 .. A 4 i.Viw . ^ Ji • . U -■ ! t 1. A >. ' m !! A A* »* v * v*i ■ * *, >i * 

Af i. 1 i -» -i .4 i C' i f'- 3 *1 1 ^ A 4 . i \! ‘-i t.lC a!!! A . ^ k' *~ ’■ -1\ 1 - A J A W -t V 

( r :;cnet ic) started it ana hoper, ia theie wai pooiiC ^;nu).i 
poiiia-* acait.ny. Anu Stanton or'jayat ov«i Paul dasctuiui-a 

i£ao. the university or’ Vienna, and hascm f c. J, in turn# 
o:j-u'.;nt avei two of hiu ctu jor.f c, deiroy and .;t n3t Dicaer, 
Aru tni dtn?L d 1 c'w: narcos jt .>j ., coat : u. i«i tnar wnoic 
: •■>i ive Of f £? 30 U ten, 

?h« pt'v>5~e« with Motivation research they wtra 
usm* a lot of tecum-juea uf paycnoanaiyc14. rfhat they had 
learned fiow freudian theory aoout, o:fo» and putting t-eo^ia 

on cultures, ana mey o-rcu^ht those tnear isu ner« ana mao 

tii -Jo «aiK»tin-j i uossren and, in fact, it wan toiuv.e 
ii.'snce. 

And in reaction to those, cnaoe «i»c nave oca a 
setter trained in the scientific uetnod starteu the fieid oi' 
conduaCK research or cotuuder oehavior. That teaiiy h^ar^ea 
nut of tnat .aoti/ation roueatch. 

view, *ou — 1 ran across .t anc cay ;..otiv.itii:j 
rsocaich studied. if you eouid hkc to aee one of those are 
i;ito -- I don't i^efioe i tne tit.a — it'a .441pi an. 
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tu tnat th* or. taut o*. ridctin : tie;, tea 

l- !U3? 

A .ha aervtianeu ?aui naujatceiij, it it'# the oa.ju one au 
-- j:i'iif no l<, i.oi.* kf) i ms ne<«u« it i;> t >e 04-0. 
j in».j VB;) c..io os wc ration ior COTi-juner t#.»c4it;;i *ounJtiu? 

•\ Yea. ’<tfe first net at a Aaancan MarKetia^ Association 
aeetinj in *69 at >aio State L'inv$:3ity witn -- in 
Attendance war* ayseif aiU Cohen ana Zngei and aiacJteail aa4 
a bunch of other peooie anJ baciUeii that the ti:se nad corse 
to foraaine the fitih. an*i to 1970 waa the firat aeeting, 
uai t.ien it jrea, uo n >w it is about 12 o| 1370 i>coui« in 
snout CO airferent countries. 

■ »a. gCCLi.! X visaed trie na.se. 
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A Association toe Connuatr k*se*tch. 

0 And tbs Journal of ConsatMt Sesearch, when was that 
founded? 

A That was founded in 1372* bat the vex/ first issue caw 
out <n June of 1374. 

3 3os 4 the fie*d af consumer behavior concern itself witii 
me ucaovioi oi' individual ian*uaatu as oppose! to groups of 
consular.*? 

A It is not an individual tie id. Individual field, 

tout to the wots of ptycniutr ists and clinical 
m/cooiojute. »& uta concerned aoout t:ia uonuu^ef in 
■jeuciii, tbs ovatay* jar»*a- : ovi*, l uon't went to uo/ ijroupa 
ok! coma-set o oecoooe then *e hove to Jenne what jiouoo. 
hut it ia in general, dot the indiv*Juarf we don't da 
-r e-.ii oc in; on the individual. .!*!« don't taiit scout 

in-ruv lujaia, 

j bo espeitu m the ioc-id of cona-a-ier oehav^or stud/ 
o.>-«oi£ic individuals? 

A Mo, an. 

y And tneir conduct? 

A Mo. That is not our intoteJi. .not ou; lie id. Vr.ot ;> 
elue'u ouutnecu. 

•1 they euptuou opinion* aoout tan sueciiic oanaw :ot c»£ 

u pec »i j.' na:LOu : ndi / a Jua is? 

'i 'invar happened. 


?JVihLJ :3 
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j *-* Sfccre any Jii.i-irtsSi.fl&nt •«*;> 4»y*r?.a* roe in 

consumer behavior -tuojt tout ;c not *•; 

uc^i« witii inaiViuUi.-' js ,r >u,„.;? 

A ■' ?. 3 iwU.j * C — na. 
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*3 you centif red earlier tin* afternoon aoout content 

•moi yot'i a.iU i. CJt-i ;evti y<>u r'jj'Lit .u«< a i iii.e bit. iOjjL wry 
ooaivnt analytis .4 Junta* Are coi'tsns. i.iJi/v.* os 
u .{-.'a; t ioitvy U4«n to pieor-et t«« uOMVij: of oyeoic it?o 
;«Jr v: duals? 

A ;io. Content analysis nas nut-uau to .io wic.i 
i:iu*y i-dua-s. Content arnaiyai* to the .scurfy tor tat- actual 
a a- y n s a a d ©y *sAao 1 & * F i ist 4>3.-ja ^ ^ 1.1 ^ > o v i r t c . i c a o .. c o — * > . i c c 

related to the intent o£ tie colours:oatoi nor r.oe 
interpretation or tr.e oll^cto on the, wnat I cin cue 
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«13t St*/ tAAt way-«. i‘: si s J£<. ;iy.--.vc - .vri. - 

Al * Cue »0 cue un.i i>' t ', , i.n c u >5 

.’vS fto i t ^ t i ■ 1. t* *■ (i*l ifi) ~ ’J j J ^ 3 •- O ** j U j O ^ r «. <i? .'V 1 : ! ‘ ^ * * ■* f 

C4A Jit «•' J C L>4;. Ot e i , _li;j ilicn t.AtJtd *u ;iO *U J^itienL 

3 C Ai > K 

vO&’I J Ot ; A%-3ii C uAjif-’i-ii :><i;.,Hv OIUF t4 . iv <.1 -1U i. 3 CO.‘'t&Ut.;0 i 

or -u.). ic awo? enu*« j?« 3 subject ? 

yuo lie <i'rf4( eneAS, nj. A**e; cue J* i:- an individual 
var i4i>: 4 . 

Content analysis can only tail you wb«t ta tnexs, 

4*. cannot teli you vnot somebody or*4, J t * o not *Hiuauri«g 

tfc'c only iieafcUt ing vnot'a tbare. lt*4 A counting, 
it*i a oouncmj oi: ahat'j really, really t >e;u. 

- JoA* content analyais tel* you anything about uow 

eoniiu&ara perceive oi interpret an edvextiuaaentt? 

A It*a got notamg to do with ta* individual, It f a — it 
only measures wbat‘a there. It'a not a study oi peopi•* 

It*s • Study of aiynj* anu eyaboiu, picture *aJ words. 

3 bosa content analysis teii you any ir.lorrastton about an 

individual consu^ei? 

A it gives you no inclination about individuals, it*a not 
designed to study individuals. 

j ?ou Mentioned a work you did with Or. Cooen on soaething 
you Jeaeribed as cognitive dissonance. 
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3o you iftcaeface: that? 

\ Jit, y*s. 

v n a t y 4 ># ’j * * £ 4 . i j c ’j i. *t j * 

'“• > £ 1 j 4 C .1 ft v> t / 1;» "iiiciaj J* /•- * t*j > .'yy i**Wl 0*id ICO £ a. y 

;iV ( -■■” iaa3 ; ifeO Oi thtfiJi' i4«d tUCC ifii a V »Juaj u OCi.;Vft t J ut 

.ani.,,. jttrit <,n thft.tr t.Vjy-jf»t* anO idCui. ana valued wad 

■ ca * * 4?i j f t wd t wr? t «y t w ae jwH ^ x a tent « 

it' v 4 a *ntsr ftiit i;v? *d«ia and when COiien 

*••*“ c Jtuaent anJ I wa« juct ue j ir:n.,aj aw an aact^tant 

tr !■ UC W«r tnou-jht it WQUiti i4Kt a Vftiy interfacing 

Ai'ttwie i£ he wuji j introduce cognitive Jt&ocnance and 
iX; 4 j psycn-jd o^/ into Lae aanaie&nnt literature and we did 
taut, •#« wrote an actives ana wnat vu J; i ;s w» were — i 
v.4. f ttuchvny a c,Uaa and P r o i c s s o * Caaa:; waa -y iSjcs r a.; 

-44t :', j a rant, teaching a'j-u 'jtant,. 

And it was a c*aaa in research ;v;etnoduii>g/ ana w« 
taa* 3 ht peap*« now to draw « aaapie and write a jaftati annaiie 
4 vJ we taught tttftft now to d© the int«rvi»w;n j. Ana the 
atu Jenta wrote u ; . tnc interview, wtuti? ay « e ana, o2 

course, it can't ae a satvi* of taw United state* for a 
clasaroo* project, so we tuoK a .1 ittie ca^itunity at wan i Lua 
Anjwita caiieJ Santa loruca. Tufty do a nice waspie of Santa 
'd.nca, drought Che data in end after the seawater ended, 
Joel Cohen and 1 tnen, sayoe he, seayo® ae, one at ua 

tne uata ana then »* oath wrote toe article ;r>. 


P!ji'Ui: 


a, r>.»* , 


r, J.'A.rd 
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Aftii IA 11 'ji U C 1 fl'j La a.* L A»*Adi 4 nw v wfif 'iaed tlifi 

Lt}JUiL$ Of t3iAt ^ v» iy wL l a to uV9 Oiii ^ ;; J a^L « 

Now, tfcat w4.. in 1 iit4 a-'i-i t i-*rt Jui ii»*j tu<* a 

v<?;/ ;ut«ie«it4*T.j tlun: uao^-ttneci. Tii-t ‘Sur.join jencrii'i) 
.le/irt cau* ojt on *rac&«A 3 a,ii and jo tact vraa a 


fti£ J 


A^ ^ V 


aat a«jw« of thsic -c»n;ttve 


j. jixja-iiaco it.OAU oat, So we owes i*jo:ions to 

ti'njj Sutton Sentftai'a ae/or t yn ^-ickinj anJ neaitn as tag 
va.ucio to di ’iousj cat;;*; two -i wAOrtaric<j to wxiti the 
JttiCie, i v$ /*ji * iaccr yt'Caji;* of coat articles 


^s-n, j i tny, JaXoc 1 «i,i Oi'U i: j you and or. ,’>,**?:! t'«acn in 
the 4ftic;e /yy xi-ite on Cv>jihuva Ja.;' jonjr>„c? 


o fa.C tint co-tn itivg jj j.vjrurio« ic >nn 


oi L.;<r Jl.l/ 


¥ a j o . ^ t i*u o x a sl l na c a a a » ic a # to .aa w & 0 .? y on t . a .iii' a 

**/ c jo iU'.ye r OBoavui t:»at an an ’ t c-stSi •-£ 2 yet. 

ia i : 04 en vntiii'j tiiac arti-:i« to...ay. '. w : ya*.i nave o, > .io.i 
a C <.j.*VAi»nce, on* oi toe oany oo.atii wjj k -J oo :«'£/.*no a to 
conaua»4ir oetiaviOi cut we ujiu oet.w<»cn ;-o.ic *,m 

aarkocing. 

J a a w o -j f. a 11 y $ 'j i. a* .a - 1 ."i a - < a. j s a a u,. v.* * c *a L > t .s * y *,♦ . o o n ■> a 'a o z 

Oa£*aO V i 0 A L T i >A a / aH x d *1 A ? 

"* ^ At a.. . t i a£ aa ^ f £ ] O i ’ ' . A A, ^a C t -A A A. i. A.“ A v - i “ Si **' # L- ..* J a, r AiH'.^ > A -,-fi 

jt a ^ iSL A'a(j^ ■ a . a# U lJaA’a* ol t * ie 1 J v A a G* *1 1/ a j f a At.. a a-O sv . a! ^ U *» t*i:X 

so-.iALu.-si and it’s on-s -H the t.ieo: ieo tnoc 1 * 


» a. V .'• * • •■f’ ■ • 
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Q At* there L:.0 j; til •V 

A Yeah, iota o£ -TC iO*. 

J Are titer 1 * trioor *e-.; au* inconaiatant w.lh chco.-y 

„>£ j;. jrut:i Vw* di&ao'.iance? 

1 :* e ■ . ueiiiiin.; l.ijo: y : j .nconalatent wn..i rt. In fact, 

Pro;e*AOt Conor* hao on ucuci« *i: w.ticfl ne pitu j.ea:fna^ 
theory aa-J cognitive dt&uoneace. I wotkea when we 

wore at in*ri0ii» on that project, along witn Joel Coldoe:g, 
not Joe; Goldberg, *coeuoJy Goldberg. lie'a 4 iriend of asm* 
and he’s going to real i:n;s and i'.-a m trouble. Garvin 

vj Q 1 4 ^ • 


tii&t 3 own # ^iejute* 

q And pitting cognitive dissonance end fitting learning 
theory together — which one's right? 

A in that .study, aoste of the dissonance theories began to 
£4*.l a^arc and the learning theories held up hotter, out 
taut doesn't disprove dissonance. 

1 didn't write that article up, 1 was there while 
they were doing it and X participated in it end i got oat of 
there, I just pulled oat of it end went hack, ao X can't 
tell you mch aoout it. 

I thin* that article was published in th« ear;/, 
ei*i+y ' 70i us late '60s and 1 haven't looked at it since. 

C 7;»«t it dissonance? 

\ .)uiuninv 0 oeieiy aeons chat if the people strive to oe 
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* w ^ ,u i- cat?*.*■- to lit; > ;u n . i.iiV.v:*..;' ii ,;;ik; ui, 

W6 tty to rajjcc t;»* .n^ns, -ts:*:/ .,* wo co a* 

>on a * stunt. That * t, j ,... 


> - / .i 

■'*-■'*■ j $ V* t'Ou • >U \* a 

i : ' •- J .:o. . ., -. 


* - . ■/j j’. ■: .uciv i j."; ; . i .t. i ,u 

t j, a '-j : t •- " * * * •* » f *' v ** 't- ' 1 ** •• ■* *' i .1 U ft* Jk £ 

* * * V -• > C V I** 5%- * 


ki you ;.'eiiCVtt u»at *,* i ^vki 

oaO you j i>fiijne Cflilo 4nJ you jon 1 t want .u~ to 

ju to co« ; eye, t')it'.» taeons itfta.tc. TUnt uouju* t itka 4ay 

-*'*>•. -a • 'i'.'.jt'.i a . ,. 

“ ‘ ,y ‘ ,j • i:l j’ *• 1 • ■* : ii-O'ut iO ;;ii:v>i!U, 

- - v nc a n , j t 4i a^uo t a ? 

* WriA « til2 *^ -» -*« Ji *i wt — fa.»tvi, w.yj ju7ei,, )f e v : -..j 
£u*ocy ;n tnt? t i fat j. i. ac« , t*i t i£ o -it Ate «j£ •; i >i 

^ 1 si ^ v» O’iiX Of C •‘J v !■? -i U ii L ^ ^ •£ £ 

*fi j static # 


yoa tty to /fiuuca. it's & 


v: wtcui. tfit.'wn iuu: vt. t *v« y;7i.-:j, A i-./t 
■j i a t w i. j ci-uc ojL art J t t»U u* ta-it .ioi. ;. f j . iona a . a a 

you ce J;uaori4.ic, yau 'as to *iu suo:»t!iirij auo-tt. At to 

raducts. Tout's cjn::av«ui.u out it*a kj-uiddi aaon^ 

■A cOoi a c 4 , 

' ■ -' •U'.Jdi 11 W .: i j 0 AiilU-’t OC 0 tIOat A'AVkf f S t U* til® •??./? 

..a i .1-wC i-j-'ji't vi fit 'ailjJkjit to '-'.* <? -J Orjt a jVv» i j j mi. i. ‘ » 

taeui, U-. t.u Iiytti aaJ ytus a.j .0 u o i 
iU; ‘* * ' y 3J: - -‘v ' 0 uu'j'Ji. At. -at t'OjiiAyj yta 
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apartment hu/«* Ttd* »oop, Gv the Seamy ueu-mea ';i *Uv'i*iy 

important. 

Other peopit aswiw -or it icai ,y important, enormous 
effect of peer Sorority jttri heve a secy 

powerful effort in coj ia^e stuoiiix^ an >iu« to lires*. onu 
oeheve, cv®n to thint a»vj vote. 

0 ;iow important, ur your opinion# 10 advertising in ita 
impact on consumer oen&vior? 

A it’s on® of tn* vectors. how important? It’e there* 
it's not very important, hut nothing io very important. Aii 
of it together ia important. 

3 Too were here tnio corning wnen Or. nartin wea 
testifying, weren't you? 

A xei. 

3 do you itneamer Hr, Sueii asking Dr. Hartm aocut 
aaitvjo ut? 

A Yea, 

2 >o you tnov whet aeitgeiat aeona? 

A fee. 

3 Whet Joe a it mein? 

A Zeitgeist n a German tot-a, It coses £:o^ psychology. 

it was ueco e lot m the ' 20 :* and 'J 3 » m puycho-iogy and 
wnat it «»rms ia ihu apt.lit ot the time*. 


cYe*vo oil Dean struggling witn things oncl I sea-i 
ai*:o uni taiitiii., a oust the t imc:,, tr.e i;>r. Uju.ice? ana 7 o*sa 


U»:*v I '- m ?■'. ■ • -' . ' ’ . T r ,¥ .■ J I - I . ' n 

£*«£«# io t o t. * - * k+ i ■■* g ,3 h v ■ >■'«.<£ , “ >e i # 1 / ., « * i' * j 
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Xaasarjian - direct 

Cohen introduced the teia "information environment.• 

I noticed even his donor siteo that term today, 
which was kind of introduced to grab tae —- 
0 feitgeist or information environment? 

A Pardon? 

it wee pert of the information. 

MU. 3LKAKL£Yt That was a j0*0. 

A I have Always fe.*t, not always fait, I just heard the 
cere out that term doesn't guite grasp the fuix implication 
of it because not only is tt information that's important, 
it's tine tines, it's the ora, it's what other people think 
and wnet people are doing and so on. 

So I went back to ay psychology and can# up with a 
term, not for this, I used it in a class, Seitgeiat, 
meaning the spirit of the tines, toe era, the tines and so 
it's a word I've invented in place of inforaatien 
environment. 

And t would Appreciate very aueft if you use it. I 
seen# it Joel's going to get three months, £ went three 
souths* 

0 Poos the advertising fox a product create the seitgeiut 
which the product is sold? 

A Oh, no, no, no. Nothing creates the seitgeist. It's 
chore. Aii of it creates it. It's everything. :t'a the 
aJvet tiring, it’s the times, it'** eve*/thing* 


iLLlS T. LEWIS, CSR * JOAHliS **• HOUSTON, CS3 
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If advertising U«J that kind oower to caan;.o the 
tinea, to MK« oXitto siwtt^i , t-nnA of the ooney that coo id 
tMi aade. Advertising reflects Advertising is part of 

it. 

I don't want to deny advertising a ecu a. Of coarse 
*t har; 4 role, ^vaiythinj has a roie. lovies hive a role, 
Television naj 4 ^oaaifu; tore and Caiii.y and children a.id 
y* oji-j and sororities and aasociat.onu and everytoinj we no 
feed into the ti.se*. 

Can l tie it mtu &.<K>kin«j or not? 

HR* AL.nAKi.SYi 1 was snout to aai for our 
afternoon. 

7H3 COURTt take it end recuse at ten of 

four, 

All rise for the jury, urease. 

(Recess.) 

THE CLBRKi Ali riae. 

CJttfy present.) 

TIC COURT* Please oe seated. 

TW WITN233* Sit down7 
TSB COURTt Yea. please. 

ms aiTSSSSi Kxcusa mm, tx> you want it back? 

HR* 3f.SAJd.2Yj You can seep it there unlese it xe 
xn the way. 

Tae MZTXSSSt I jot ail oionk pa<jee. 


hlttp://legacyJibrary.ucs1^3ati^zt|(IpaGj(*iipdl/jfrausfry(5^cunWr[s.uc^.^u7d^s7p^TDUU'T 






Kaasarjian - Direct 


0435 


DIRSCT IlAHraATIOii 137 U. 3L2AJCL37l 

Q Dr. Sassacjlan, earlier la your testimony, I asked you 
About whether there were theories other then the theory of 
cognitive dissonance and you mentioned the learning theory? 
A Yea. 

i Are there other theories of learning that are different 
tnsn cognitive dissonance? 

A Many theories. Learning theory, for example, there ia a 
classic one called Pavolv'a dog, the salivating dog, and 
instrumental conditioning, and there are a few other 
learning theories. Proa the social-psychological end in 
addition to cognitive dioasonance, there are certainly ctaer 
oaiance theories, siddie range ones lino attribution had an 
inportant iapact froa the psychological theories, Freudian 
thoory had it# inpact. done of the neo-Preudiano like Carol 
Uoime has haen used. Sullivan was used. 

So Mhy of the theories that appear in psychology 
of — hi ad of seep into consumer behavior. Also catena! 
froa eociology, auch of tne eaterlal on new product 
introduction, and product life cycle, a lot of that 
sociological thinking. 

Hm have gotten very recently now, literally in the 
last yeai-and-a-half. **e are yetting iaportant theories 

coomg in— 
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Kaaaarjlan - direct 8456 

Q Any «a< of these theories cieariy the right one? 

A Hone of theu ere the ngnt one. We are always rooking 
for the right theory. Uaualiy the one X iike the seat is 
the right one, hat — 

0 The right one? 

A Yeah. 

3 3ut is there any reliable way, dr. fCaasarjian, to 
measure the impact of advertising on consumer behavior? 

A Tuere have been a nuabet of attempts at Measuring the 
impact hut they ail have probleaa. 

X don't think there is any valid reliable way to 
aeaaure the impact. We don't have it yet. Svery marketing 
of tne search agency cones up were aone new model, new 
technique that they can do a hotter job and it just Isn't 
there. We don't have it yet. 

Q lit there any valid way, to your know!edge or opinion, 
that you can measure the effects of advertising on saie&? 

A The econometric method which nave not worked very wei* 
because there are too many intervening vatisoiea, £ don't 
know of any way where you can aeaauce the Impact o i 
advertising on sales. 

There id a very famous saying that Siabel'a or 
Bioo'&rngdaie' s uaed to say, naif of ay adves c.oing dollars 
are wasted, £ gust don't know which half. 

That prohaoly holds up to this, pioPadly 33 percent 


ci a i j'uiVi-iE >*. c 
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is wasted. I just don't Know w.at 30 percent. 

Q You did road Dr. Cohen's dui testimony in tfti3 case? 

A Yea, X did. 

0 And did you road :>r, Cohent«u t..>ony *n vhico ;ie 
vx^raa^od too opinion that did. Cipo*ions did not hove an 
adequate understanding of cne n^aith hasatuo of asioain^ 
pr ioi Co 1966? 

A /os, X did. 

d In your opinion as an oxport in ccnuuaar ownavior, la 
tr.« expression of an opinion nte that, witain your 
-discipline, in it something that people in your profession 
are trained and nave the experience and the expertiaa to do? 
A No. 

d And would you explain to the Court and jury way you 
believe that? 

A 4# just don't etudy the individual. That is the field 
of clinical psychology and psychiatry. All of our data, all 
of our studies ere on groups of people, ere on masses of 
people# aet ee single individuals, it is not e discipline 
of the single individual, we are just not — ee don't do 
it. Dot trained in it not interested in it. 

0 Vou Anew that Dr. Cohen read the deposition teatloony of 
Mrs. Cipollone? 

A fea. 

0 in your opinion, does reading the deposition teetiaony 
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0 In your conclusion on Page 53 m talking about a 
coweitted cigarette smoker# you concluded he has justified 
its rational** that being continuing to s.so*« cigar attes. 
either by — can you read it? 

A 5>c* 3o ahead. I will firth it as you go on, 

HR. SLEAXLETj Confirmed saiokei, 

HR, ai>3Ll.i Confirmed anoker is it? Right over 

net*. 

A He aas justified its rationality. 

Q Read it ao the jury can her it. 

Maybe if you want to read the highlighted portion* 
it will be easier. 

A If it M&kea sense — it in in the aiudi*. 1 will start 
hare. 

£*.e baa justified its rationality either by 
dissociating ais responsibility ov«c the decision# by 
denying# distorting# au*perceiving* or aimeiting the deg re* 
of neaitn haaard involved and/or by selectively drawing out 
new cogait Iona and new information that win reduce the 
inconsistency of his oenaviot and achieve consonance m nis 
ova aogndtlv* world. 

What w* nave done here is take a lot of words of 
Pasting*! and ita theory added in our own atudy, which was 
suoking* the degree of health hasarda involved which does 
not appear in Peat lager's articie and repeated it. 

PU?LbI3 T. LSWI3* CSP & JOAHKS «. lOUSPOtf* C3R 
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1 

of rtf*. Cipoiione prov.de a oasis Cor expressing that kind 

2 

of *n opinion? 

3 

A No. I an afraid Prof 03 * 01 : Conan went out on a lino a 

4 

little ait oecause the deposition *a fm«. What an 

5 

individual says 24 nours or 24 year a or 43 yoau aftar 

J 

something happened is a piece of inf orient ion, out you can't 

7 

date reliable claiau» and reliable statements on waat 

3 

soocoody said what they reaeaber froa 40 years ago. You 

9 

juut can't. 

13 

C You read the content analysis taut was performed by Of. 

11 

Richard Pollay, is that right? 

12 

A Yea. 

IJ 

Q And you read Or. Cohen's testimony in which ho toferred 

M 

to the content analysis done ay Or. Policy? 

15 

A Yea. 

IS 

Q In your opinion, does the content analyst.* that was 

17 

performed by Or. Policy provide a basis for expressing an 

13 

opinion aoout the understanding tnat Rose Cipoiione had of 

19 

the health heserda of sacking prior to 19647 

10 

A A* a single individual, Rose Clpoiione that individual. 

21 

that i* who you seen, the answer ia no. 

n 

Q why la that? 

u 

A Content analysis — velI, content analysis will tell you 

n 

m advertising in that study he did a study of advertising 

25 

and to..d us what the advertising contents signs and ayahols 
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were lilt* over a period of /mui. 

•lit there are «*ny other thing* that go into the 
information environment of the individual# and that is just 
part of it, and content analysis by itself telle you nothing 
on ho* people will react ox wnat people know. 

It does not .seasura people. It tu not on a measure 
of individuals or groups. It is a aeaaure of advertising# 
period# end. 

0 3c. Cohen testified that conaueer behavior addresses the 

behavior of individual consumers in the sense that conauaera 
don't bias groups. 

Do you agree vita that? 

A 1 don't disagree with it. */hat ho means to say# what he 
is saying la# tnat consumer behavior studies at the 
individual level as compared to the aggregate level. Vhan 
we ace doing a study on way trying to compare advertising 
sales -- advertising dollars with sales# there are no 
individuala involved in that. You find out now many io.ti.ar4 
were spent# how smny unit* were aoid and try to use ao^a 
kind of a correlation. 

•hot conauaer bahevioi does# it vil* take a sample 


of people# 500 people# **< a bunch of guest ions and levs, 
tnat industry to generalize tho population on now con 
behave. 

So it is dealing with bunco** w£ people out it 
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dealing with people and not with plain raw number*. 3o *a o 
way# ha 1* not wrong. It ia about indivmuai* out it la not 
about tingle Individuals. 

0 You mm an a specific none identified individual? 

A Sight* right. 

Q Old you read Dr. Cohan's trial testimony in wmch he 
o*preased th« opinion tnafc fit a. Cipolione would have triad a 
palladia* nitrate cigarette? 

A Yea, 

3 Do you have an opinion Daaad on your eaportiet In the 
area of consumer aebavior aa to whetnec a consumer 
behaviorist can predict what an individual consuser wlAX do? 
A We cannot predict what tae individual coasaaer will do. 
There ia no way of knowing wbethar Mra. Cipolioae would hava 
smoked a palladium cigarette, We don't know it. We don't 
know how it would taate. We don't know wbat the advertising 
will be like. We don't know what froo aanpioa aha would 
have both given. 

Don't know what it would have coat. Don't know 
what the pronotion would be. We don't know how it would oe 
presented# whether it would even be available on the 
•helves, we juat don't know Anythin*?, and than to wake a 
prodiction# sha would have triad it without all of that 
information ia iapossid.ie and with ali of it# it'a doubtful. 
HU. 3DEAXh3Y« Mu further guestiona# your Honor. 
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r«2 COURTJ Cross-axasine* 

2 

HR. SD3E.L.1 £ haro^y had time to gat caoby. 

J 

4 

CAOSS-E*ANIMATION 

«* 

■Ji n». ED-LLl 

5 

;• Profasror, £ wanted to talk about «y favor it# article. 

7 

Renottbar tnia one. You want to tali tho jury about 

a 

that? 

o 

A So a baud. 

10 

0 That la okay* That re an laald* joke. 

u 

A 1 don't think that those attorneys know at that on* 

12 

either. 

13 

5 1 read it with every interest though. 

14 

Tha paper that you referred to that you wrote with 

13 

Joel Cohan ia what w* narked aa P-3451, I will give you a 

U 

copy of It. 

17 

I thought X waa going to give you a copy of it. 

U 

MR. S08LX.I Where ara your capita of tha papa cat 

17 

A Each tin* X Xerox that article 2 only gat th* odd nuabar 

20 

page*, Plaaaa make aura you hava tha avan numbara onaa too. 

21 

Q Think X hnva thon all. 

22 

HR. S33U.I bo you b*v* a copy of th* paper, Nr. 

23 

BlaaklayT 

24 

m* auBAALSYi raa. 

2S 

2 'low, «« I correct, air, that Professor Conan wrote thio 
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Xasuarjion - cross 

Q In your conclusion on Page S3 in talking shout a 
coaMitted cigarette &aokec, you conc*udod tie too® justified 
its rationale, that Being continuing to aaose cigarettes, 
either toy — con you toad it? 

A So* So ahead* X will fino it a* you go an. 

HR* BLEAX-LSYt Confirmed smoker. 

HR. SD2LU* Confirmed smoker x«i it? Right over 

nere. 

A He nos justified it* rationality. 

0 Rood xt so the jury con hot it. 

Roy ho if you wont to rood tho highlighted portion, 
it will too oosxor. 

A If it iookoo sense — it is an tho mddie. 1 will stort 
here. 

So hoo justified its rationality eitbar toy 
dissociating ala reaponaibility over tho decision, toy 
denying, distorting, aispercmving, or «imousing tho degree 
of aooith hasord involve and/or by selectively droving out 
now cognition* and now infer station that wiaa reduce the 
inconsistency of his behavior ond achieve consonoaco m his 
own cognitive world. 

What wo novo done horo is toko o lot of words of 
Postingot ond its theory added in our own study, which was 
.smoking, tho dog too of health hosards involved which does 
not appear in Pestinger’s article ond repeated it. 
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Wa *£• trying to shew what cognitive dissononca is 
ta4 wa had a naat littia vehicia in this tiny raprassntativt 
littia study that our studants coliactad data and wars 
trying to stow want dissonance was* it was an about 
disvonanes. 

Q what you eoncludsd basically in this caao is soosbody 
who is a confirmed sucker night seek out information that 
would oa consistent witn his belief tnat cigarette smoking 
hadn't oaan provan to causa lung cancan is that corract? 

A Tnat is what th« thaory would prove* X hadn't drawn 
that conclusion — 1 think you draw that conclusion from tba 
data. 

It's a perfectly raaacnahia conclusion baoausa 
Featinger would hava concluded that tha guestion ia whatoar 
you can say that about tha average conaunar from these data 
and go ahaad. X naan if you think that tha wsiidos living 
m Santa Homes, California art average of tha United 
3tatta» Cod help ua. 

Q (that X an trying to find out* tnat night explain why 
sosabody who was a confirmed sxioker would* as you put it 
soak oot information or articles in a newspaper which would 
say, for example, it hasn't oaan proven that cigaratta 
smoking causal lung cancer, and tr<ay would tand to believe 
that because it is consistent vita than cigarette sacking? 

A X saw want you are saying. That ia possioia. 
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Kaj.'.a r j ian - cr-ju-j 3 46 5 

More likely, fcftouga, wnen you -jot necessary kind of 
information# and w« pretty wei; tnat point benaved to* 
whatever information v» njj taut the entiti sample realised 
ot ft*d heard o£ the Surgeon 'encf;a; ! « iiepait and realised 
that cigarette smoking ;u quite dangerous. de nad — 
whatever the tendon was, we nad reason to relieve it, 
otherwise there would o« no dissonance. 

i ou must oexieve the product. is dangerous otfteiwia© 
there is no diceonance if you are smoking it* So we 
automaticaliy assumed everybody benoved it was dangerous. 

3ow doeo that jou son £>enave — tcoa wftat you are 
saying, when you get a ^#iioa that had mior iaation from til* 
Surgeon General or reliable sources of that sort# that the 
product is dangerous, what would you expect tften the 
aoopany# the manufacturer to way? 

Tou would expect the manufacturer to say# tne 
product ia not dangerous, ao therefore it is not equal. 

rfhen you got this bind of conflict that you are 
talking atwt# the two forces# two vectors are not equal. 
ft 1 * dangerous cosing from one end and ti»*n you*re imp!ymg 
thet «igarotte ada or cigarette information saying it's not 
dangerous or the other end, but it*a so powerful on one side 
X don't •** « probiea. 

d If you take a look at table four# is that on peg* 43# 
air? 
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tassarjiaa - cross Sid'S 

A Y««. 

2 

Q And you have statistics, foe esaapie, for neavy saoxers. 

3 

Thor* you indicate tnat 40.9 peicanc of Heavy sxokers 

* 

% 

believe that it nad not been proven tone cigarette sacking 

3 

caaiiit cancer, la that correct? 

« 

A no. 

7 

Q tfhat la that? 

3 

A 40.9 percent of the people we talked to said it's not 

5 

proven. 

10 

3ui now unde:stand what's occurring nere. Toe get 

u 

a person, an interviewer that's just recently been trained 

12 

rn a classroom, first experience, going door to door, doing 

13 

interviewing. First thing they find out if the person ia a 

14 

smoke r. 

13 

Teen they ask these heavy smokers, do you believe 

IS 

t.nat the linkage between lung cancer and cigarette sacking 

17 

is proven? 

18 

Wow, z already told you I'a a smoker. If X say to 

19 

you, yea, I deeply believe that's proven, then X look like 

20 

aa awful feel to soae atranger on the door who's not that 

21 

good an interviewer, so the natural thing is to protect 

22 

o/aelf at the door and say, X don’t want to look like a 

23 

fool. 1 aa a smoker. X told you that. So, X don't believe 

24 

it. 

25 

That's what happened here. 
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0 Hhat you’*• saying is you know «ut the person who Mid, 
it hasn't boon i?f«»n that cigarette asoking mums lung 
cancer »sally believed scout the health haxarJe. la that 
what you're telling us? 

A No, no. 

Vary good. You caught as. 

3 I'a not trying to catch you. 

A l*a. trying to understand. 

A It** an alternate hypothesis. 

Very good, X like that. One tot you. 

It's an alternate hypothesis toe what really 
happened, tfe'ct talking to people. One possibility ia that 
40 percent didn't believe it, don't nelieve ifa proven. 

Another possibility is they Mid it isn't proven. 

't« don't know what they really thought. That's the whole 
point. We don't know. We know what they said, 
d Just so 1 understand it, professor, you don't know wmen 
one oi those hypotheses applies in this case? 

A l have no way of knowing what they oeneva. I know vnut 
they they said. 40.5 auid it*o not proven. That's all r 
know. 

d Now, a» I correct, air, tnat tm* paper that you and 
Professor Cohen wrote oack m 15 — 

A '54. 

j 'G4 ia still cotia'idereJ oy you to be an important wo;*? 
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A £ con*idee it important because it waa a very important 
p*p«r in ay Ufa. It was a/ first resiiy big paper and it 
got re-printed a -ot and I *iire it cecac*# it‘a nad a very 
important pert *n ay life. 

ft*a Kind of iike /-a; first c.uiu end your fituc 
child i© always bandeoaer than Anybody a.ue'a oeby. 
j The — a<* l correct, sir, thee Pofeasor Conan weu 
primarily responsible cor the guts of thra paper? 

A I don't know that, t don't reaenber. ife Should astt 
him. ue was ay research assistant. We designed tne study 
together. I don't re»eau>er who was tne big aucxatynuck m 
cosing up with the idea. 

X know he wrote some of it, because it sounds iiite 
Ola. I know I wrote suae of it Because it sounds like we. 
but now 35 years iater, who knows? 

0 Let's take a look at February 2d, 1988. 

A February 21? 


Q Sure. 


Can yeu read to the jury what you wrote on February 
23, 19M? Sight here. 

De yeu want me to read it? 

A no, X don't want you to read this. 

Tiiis is a letter of reconeendation that was — X 
wrote on behalf of Joel Cohen looking for a new joo. Theca 
are ways to write letters of recoa;x*mJa£ion and we write 
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v*«y at tong letter* or rocoawonJation m tluu fi*iJ. 

I'll he glad to r*ad it, oat r t lit nit on* hurt 
understand that this <« e*tr*i«ely oaoarro3sing* both to n* 
and to Joel, wherever you got this, that tins should o* :udi 
yuoiic. This a peruana! letter of reuimaeniatlon I wrote 
on Cohen*£ behalf. it*a a little bit exaggerated, out 
that's the way ratter* axe exaggerated, 

Old 1 eay s»aii suit? 

0 Ho* I don't think you racosusonded hi* lor the dean's 
position. 

A tfo, I didn't. X recoaoended ni» foe a professorship. 

If it's o«ay, if t'm forced to read that letter* X 
eiii* hut X think that tnat la personal atuff out of 
personnel files which la confidential. 

Q it you don't went to diecuas it* we won't. 

3ot that doesn't refrean your recollection as to 
this particular paper? 

A A« to who wrote whet? So. 

Z could have told you if you just asked. X don't 
want that public because stuff in personnel records are 
probably confidential. 

0 Professor* since the tins that you authored this artioie 
in 1964 with Professor Cohen* have you conducted any studies 
to aee the effects of cigarette advertising on consuaer 
behavior? 
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A So. I'a not interested in cigarette advertising on 
consumer behavior. X was interested tn cognitive 
dissonance. 

0 And have you done any studies to see want effect 
cigarette advertising has had on the information 
snvironoent? 

A The seitgelut. 

Q The seitgeist# I forgot to use it. 

A What cigarette — have i done any studies on what 
cigarette advertising has on the infer seat ion en v i caaoeat 7 
3 T«3 ( ait. 

A iaa that the question? 

0 That la the guest ion. 

A i have not done any studies. I've read stuff, if that's 
doing a study, cut I've not collected original empirical 
data. 

Q ilov, we discussed the effect of cigarette advertising on 
the information environment at length and we talked shout 
specifically the success of the tooacco companies on the 
information environment through their advertising. 

On you reeemoer that? 

HR. aLCACLCYi X don't think dr. 3d*ii should oe 
characterising deposition testimony. If no*a going to 
impeach the witness — 

TiSE COURT* duetamod. 
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<3 3o you re*ae;*i>«r wa d*. scooped thu effect os cigarette 
advertising on the mfou^tion enviionsent? 

A I don’t re soxaet. My goodness, we tuifced for hours or 
yelled at each othor for Hours, i'll ue duenod t ceaeaoec 
what X night Hava said. 

3 3o you reaember ay anting you about certain written 
coaaentw that you hud concerning Professor Cohan*£ opiniona 
oxpreased in His devolution or in a cohort? 

A 7««, 

Q Do you cemeaber discussing the following statement by 
Profeaeor Cohant *X£ it wasn't Cor the marketing and 
advertlaiag of cigarettes* there wouldn't oe such of an 
inCoraafeiOA environment regarding cigarettes. The tobacco 
companies were the prime aoveca"? 

Do you reneaber that* air? 

A 1 think I caaeaber Cohen saying that* If he wrote* £ 
would have immediately reacted an a — wait a ainute. 

Wit. SLSASLSTi tfhat pay*? 

HIU SDSLht Page 142. 

A X can’t imagine it 1 read it carefully that i would iet 
him gat away with a coalmen t like that. 

3 In fact* you responded oy indicating if we would gi*e 
then credit — if we could give then that kind or credit, 
they should he billionaire*. And you aa.d* well* 2 guess 
they ui«. 
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- CCOSS 

U> fact* err, the cigarette industry iu one of tint 
aoat profitable industries in the United states. Isn't taat 
correct? 

A Yes. 

0 And — 

\ t ainute. 

isn't that correct? l don’t have the vaguest idee 
if aether that 1 a correct, How did you get a* to say yes? 

0 You don’t know? 

A l don't law. X would have thought General Hotore «m 
the aoat profitable company m the country out X don't 
reoeabor — or Ixxon or eooebody, 

Q How, the content analysis that you reviewed of Professor 
Pallay's, you described as a good content analysis? 

A It's okay. Yeah* Poliay'a work Is okay when you 
conparad to son# of the — X wee shout to say crap# sous of 
the stuff that's out tbero* it's quite good. Xt's quite 
good. It'e okay, xt's fine. Xt's all right. 

1 wouldn't have done it that way. These are a 
fttsohec of things about it that 1 don't like and l can sit 
and quibble about a whole series of littls probiena with it# 
out coopering it to <aany of tho studios that art done# it's 
all right. Xt's okay. 

0 Xt's good? 

A it all depends on what interpretation you nake of it. 


PHYU.X3 T. LMiS, CBH * JOAKN9 M. tiOUST'jii, CSfi 


//legacy.library.ucsf.e®fl>tiDl/§fzt|G^aOjQ»(pcli/.industrydocuments.ucsf.edu/docs/pqhl0001 







Xasaar Jian 


crass 


3473 


1 

2 

3 

4 


a 

7 

■3 


3 


10 


u 

i: 

13 

14 
13 
la 
17 
13 
13 
23 
U 


12 


a 3 

14 


as 


See, Pol lay waxes no interpretation. 3 * giwas you 
lOCMata and he saya, I daflne ono — I have on* definition 
celled whatever it was, t-’-te seen*. There at* X nu&bsr at 
pure scene* as os which is V percent of the tota*. That's 
aii he says. I can't disagree with that, the way you 
icuouie it you got X percent. 

j Professor, isn't it « fact that it was a 900a content 
snaiysis -- 
h X said that. 

r know wnat you're reading. 

3 i'll read it to the jury, if you want. 

Do you want a* to read it to tne Jury? 

A ho. 

In context we were picking on this and l said, r.ey, 
wait a Minute or l intended to say, ney, wait a annate. 

We're picking on tnls but it's okay. It's not bad, it's 
good. It's all tight. 

0 Tea thing — 
a It's okay. 

Q Did you read the eroea-exaainatian of the defendants of 
Professor Pellay on his content analysis? 

A Xou *ean Mr. d.aakiey'a ciosa-exoaination — 

3 /as • 

A — of Poilay? 

0 Tea. 
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A X tu4 it* X don't resanoet enyttinj. 

Sow enbe class my. 

Q Mr* Bleakley vao present at tn« tiae of youc deposition 
when you described Professor Poiiay’a content analysis as a 
yood cant’♦at anaiyeitt, correct? 

A If you want to word it that way* help youraeif* 

0 dQii, was he or wasn't he present, tic? 

A Ho# ha was peasant. 

And if you want to seep using the word •yooJ#* 90 
ahead* fine. It's okay. 

w Professor, 4 don't aind a little Lit of levity but I 


would appreciate a response to the question. 

Was — was profess -- was Hr. Bleaaiey peasant at 
the time you made that statement at your deposition? You or 
no* pxeasa. 

A Yes, yea, yes. 

j how, at the ti.se of your deposition and the time you We 

expressed opinions in a written report in this case* you had 

% 

not rawlowe d Mrs. Cipoilone'a deposition? 

A Mo# X hod not. 

2 And you had not reviewed Processor Poiiay'a deposition 
transcripts? 


A Ho, I bed just seen the report. 

,3 And you nad not reviewed any internal docoeeftts of the 
defendants In this case? 
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A Ho, I would not be interested in interna* documents. 

Q You mw none of their public relation documents? 

A I would have no interest m these. 

Q You didn't see tfte press releases? 

A iio t I would have no interest in those either. 

0 how, before X forget# on econoaetric studies, 
eeononetrla studies ere net something that are ceaaoniy used 
in the field of coneuaer behavior. le that oorrecti 
A Depends ea how you define coneoaer behavior. 

It** not cowsonly dene among the people who are ia 
the behavior part of the coneuaer behavior. But we have 
guaiitative colleagues that do etudiee like thie in 
earYetlag. Aad if we went to incurporete then into oar 
field# fine. It depend* on where you go, whet i* coneuaer 
behavior and what le aggregate or moo behavior. 

<p dir, do you you coneider your eel f to be, a« Mr. aieekiey 
described, the father or ascribed the father of coneuaer 
research? 

Yew heve never conducted an eceneaotric study, have 

yowf 

A No, X never have. 

'4 tfnen Professor Cohen was learning under you* tutelage, 
you didn't instruct nia on econometric studies? 

A .vo# to the best of ay knowledge he never conducted one 
eitner. That’a a technical field* 


Pi r/DhI .3 
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0 You don't teach /our student* vno specialize, graduate 
students who specialise in consuaet research in iconafittric 
studies* do you? 

A Oil, yea. X don't./ no. coat's part of cne course of 

utuJy. They da taka course* m that, 

Professor hansen teaches chat at U.C.^.A. 

3 But you don't teacn that, do you? 

A i don't teach that. I don't know enough about it. 

3 dov/ you told u* that when you first were contacted by 

the defendanta or the representatives in this case# It was 

Dosed upon an mgany as to what is information retrieval, 
is that correct? 

A It was aany years ago and they asked just a lot of 
gueetionu about consumer benavior and who tne experts were 
m inforaation processing and — 

3 That's right# inforaation processing? 

A X don't reseeaoer such about it but thay asked ae a lot 
of questions about that. 

0 Tall the jury, please, wnat inforaation processing ia? 

A Zafornation processing in it'a very narrowest sense 

involves snob thing as aeaory, aaaory tetriavsi and — veil, 
aesory is the beat way to put it* 

la its broadest sense it involves anything that's 
cosing in. Mast people in the field now call everything 
information processing, anything that's coning from tho 
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outbids world inaihe is being juiaoled up cy two ica*r. 
they're calling information pr oce3i;in*, 

Hayoe jicju^e of "3-/ paychoio-jica. background, I 
prefer to define tae tersa in its narrowest experimenter, 
psychology sense, which is the study of «Loaory end .seiiory 
factors nut uy coiieaguea define it auch aore broadly. 

■4 in feet, it's inioir«etiort ptodesuing end infoi-iation 
retrieval is e new eras of reseatcn m conauaer oehaviot. 
Isn’t that correct? 

A Wei., no, not reels/, it's seen around since 3etton 
wrote niii dissertation a00at 1959. Ana Baines wrote an 
article just about then, .maybe 1973. Hun**' 000k sea* oat 
m ’71, so that was the beginning c£ it. 

The real impetus was in the late '70s and X wrote a 
paper X know — well, by 1977 l was beginning to think that 
that fad hod worn off and we were going to 90 on to new 
topics. It hung around; X was wrong. It’s Pawn around. So 
in a field that’s 23 years old, a topic that's 23 years old 
is not very new. 00 the other hand, something that’s 20 
years eld isn't very old. 

Q 81r* you're not an expert in the ares of Information 

processing, sre you7 

A I'x not an expert m the area of taper mental 
psychology. Since almost ail ay colleagues define aleost 
aii of consumer behavior as infcreation processing, X guess 
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XaaeaOian - cross 

I a». 

Q #• y#e remember ay tailing you questions and giving this 
following response, page 124* lino Severn *90 you eon*id*r 
yourself to too so export in inforoation processing? 

•AKSVf*** Mo* not an export*? 

A That** what X just said. 

0 Then l missed tnat. 

A Did X say something diffarent? I didn't aoan to. 

3 When thaa* lawyer* eaao to you and asked you who tho 

expert* in information processing ace* one of the names you 
gave waa Professor Cohen? 

A Yes* Also Jin &ecxaan. 

C And in fast, air* you don't snow whether or not 
cigarette advertising does or does not nave a significant 
iapact on the information environment* Isn't that right? 

A That*a correct* except that there is an implication to 
the question. If X can expound on ay answer? 

0 1 just went to know whather or not that statement ie 

correct* air* Did i — was I correct in tnat statement? 

A Well* I do snow that it's not aa important variable* 
It's a variable* clearly it's a variators. A lot is 
important, la the Caaiiy. 

■4 Just so we're aieai* the question ini You don't snow 
whether or not cigarette advertising say or nay not toe a 
significant part of the information environment? 

PUYitLio ?. CS3 * JOAW!l£ ri. HOUSTON, C5R 
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A Significant part? I -Jo not jcuc/s it - *ignifleant 
pact because there are fat oore significant varieties. 

Q QuestIon at pay* 157, ua«i ISs *v/ouid you agree uut 
cigarette advertising may nave had a significant impact on 
people's behavior? 

•AK3W2R* i can* t disagree. It say have had; it 
uay not have had, Tnat'a wbac you've asted and I'a saying 1 
didn't — it nay or «ay not have nad.* 

3o you agree? 

A That's the saae tiling l aatd. 

Q You don't know one way or the other? 

A It'» the word "signifleant* which l aay have not have 
award under the tension at the tiae. 

l£ you make a big deal out of the tera ■eiynlfleant 
impact,* that's one thing, It you want to throw that word 
out, l agree completely* The problem ia I don't know 
exactly what you mean ay significant inpact, It it means 
greater than aero, probably yes. 

Q Yea didn't nave any pcooieu understanding that at your 
depositlea did you, air? 

MU BX»EA£LEY» Your donor -- 
A Mho knows. 

MR, 3LSAXL2Y* i have an objection unless At. kdeii 
also reads the next question and answer tnet Dr. Kasaatjiun 
gave. 


I'.vruLls 
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0 tfa* Joel Coban part of tha group that helped organise 
it? 

A Be mat have been. I don't ceaenber if he was at the 
1>4? Matings where the concept eaergcd. That is where 
diac* haw. 2ng«tl cam® out with cne concept. But I do — he 
isu*t nave oeen there in 1970. so ha was surely there an 
aasae when it raaliy started. 3o the answer is yes. uh-nuh. 
0 Before X forgot about content analysis or leave content 
analysis. aa l correct that content anai/oia aiiows for a 
reiiaoie, valid and quantitative answer to questions such 
so: Do certain advertisers engage in the use of certain 
types of themes, appeals, dales or deceptive practices sirs 
than other advertisers or agencies, is tost correct? 

A I know you are reading that froo ray article. I know t 
wrote it. The first part is quite correct. The deceptive 
practice pothers no just a touch, because deceptive practice 
can mean how a parson perceives it. 

If by deceptive practice you man counting the 
dales they oade and none how eventually knowing which of 
those eleina were inaccurate, then I agree completely. 

Bat if sooenow fuj want to say deception i« *n the 
eye of the beholder, content analysis does nor aaaaute what 
la in the eye of the oehclder. 

0 Content analysis also permits us to ascertain the 
apparent intent of the advertisement, isn't that correct? 


?:ivlus 
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A Ye*. Very important iWint, That is what t nave been 
try in? to aey. ife can hake hypothesis about tne apparent 
latest. Mo cannot measure intone. We have no idea what 
Intent la but wo can sake nypotaesia snout the apparent 
intent. 

l£ are road nain Keep by Adolph hitler and analyte 
the phrases in that material we can aay at one point that 
this nan seeraa to have an inherent attempt to conquer Che 
world, i have no idea woat Adolph Uitior knew about it* hut 
i can stake tne eiaia because no talk* aoout conquer lag the 
world 72 times*. 

0 The same is true with regard to cigarette advertising? 

A Content anaiyaia cannot discuss — the data will not 

produce information on the intent of the advertiser. Aii it 
will do ie tell you what the aesaage la. 

Q And tne apparent intent. Con act? 

A fou can nuke assumption# about the apparent intent, xe 

can sake assumption* about anything, rfe can assume the 
world isn't going to end tomorrow or will end tomorrow. Xe 

can do whatever we wane. 

But there are assumptions about apparent. It is 
apparent intent, not intent. Thar word is very important, 
d Sit. getting hack to the first statement* do you 
reaenher being asked this question and giving the following 
response? Question — 


pKVLi.r3 ?. hir-as, esa « jo/v.'n's . 1 . iiyosroH. 
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1 

HA. at.eAKC.E7 1 949«? 

2 

S*. SDShhi Pago 10 of h 14 deposition, iiai 10. 

3 

0 Do you recoil stating that ths aethocoiogy of content 

4 

analysis allows for rsiiaolw, valid and juantitaLive answers 

5 

to questions, such as, do certain advertisers engage in the 

( 

use of c*:t4;n types of theses, aphasia, alaias or deceptive 

7 

practices more than other advertisers or agencies? 

a 

An soar t y«s. 

9 

Queationt Do you still believe that is so? 

10 

Answer! That is tint the way £ defined the ter**. 

XI 

£ just don't know now you ate defining thee. 

12 

A That is exactly ths answer 1 gave. 

13 

Q >dw do you defiaa deceptive practice? 

14 

A That is when people# la ay epinioe —■ when an individual 

15 

perceives la an ad information that is not correct# not 

U 

true. 

17 

0 Hot true or aixleadlag, correct? 

U 

A Sot true or misleading - I is net sure what the 

19 

difference la between a misleading ad and decaptive ad# they 

2a 

are both information that the consumer perceives which is 

xi 

set what la teas, hot what is raai. 

22 

3 1 just wsat to aaka sure when we say decaptive it can 

23 

also includa in your definition for the purposes of hew you 

24 

can use a content analysis, misleading. 

25 
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of aisieading advertising — I 4* up the creek. X don't 
know* I cu't t&in* of *iow on* would us* content analysis 
to ceasure Misleading advertising or deceptive advertising* 
You really have to tale to the consumer to find out 
if something Is deceptive and yet i know I wrote that, you 
know, it coaeo out of ay article. So 2 aa in an 
exbar rataing position of saying, I wrote the darn thing and 
damn if I know what X eeant by it* 

Q You told ua that content analysis could not be used to 
deter am* what yeopia'a understanding or beliefs wet*, isn't 
that correct? 

A That ia right. That — you do not measure heliefa with 
content analysis. You can season apparent belief. Make 
guesses about wnst they believed, just use you can sake 
guesses about intent# but the aethodoiogy aereiy counts 
words and pictures. It is a counting aechanisn. That is 
all. 

3 Do you reaenber asking this stateaent# analysis of 
historical docunent could lead to conclusion about public 
opinions# ca n in e s t values or buyers believe in an earner 

erst 

A Surely. 

beads to conclusions about. It does not season 
those things. 

So what I as trying to say, if you really wanted to 

PHYLbis t. bEiVid, can i joa»hs h. uouarou# css 
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know what public opinion was during tna Civil War since we 
eaaaot %o rtwning out and Jo a Gallup Poll on the Civil '^r 
people anymore* one way is to ta*e diaries, letters to the 
editor, to take other kind* of information, aaybe letters to 
relatives that have been written, do a content analysis of 
tnat, count the nuaber of times they use certain words or 
say certain tninga, and froo that, try to drew conclusions 
or assumptions or whatever word — I can use of what public 
opinion Bay have been like during the Civil far. that in 
exactly how you can use it. 

2 can't measure puoiic opinion m the Civil War* X 
can only make assumptions, conclusions, hypothesis about 
what it was like. 

0 Professor, you to*J uc that you cannot predict 
individual oeaavior. la that correct7 
A JUght. 

0 You know of the study, for exaaple, and I read it 
because it is in Professor Wilka’a book and you racoaaeno 
the book to your students? 

A TOO. 

0 froloooer Wilke talked about a study of breakfast eating 
nabits? 

A Ho. Give as some information. 

0 entitled, "Grits versus doughnuts, * and talked about 
tne eating habits of people in th# aouth and people in tne 
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northeast. 

They found chat 30 percent of the people in the 
south ate M«t foe biMkiast, eight? 

A Not sues it is right, hut fine. It is so eaaeple. 

5 What co»«» nest? 

S 0 Only tsn percent of the people in the northeast eat asst 

7 lor breakfast? 

3 A Isa. 

3 3 so vs knew thst 90 percent of ths psopls ia ths 

10 sorthssst don't sst asst for breakfast? 

U A Fins* 

12 Q If ve tats an individual and sit ths individual down and 

13 v« go through a deposition process, vs ash thea ail sorts of 

14 gusstioas, where were you horn, who vers your parents, what 

13 do you eat, do you eat carrots# do yoa oat boaas# do you oat 

If uoat# the person toils you I don't oat aaat for hroakfaat, 

tfo know tho porson has lived oli his or hoc life in 
the northeast, tfe know for ths last 30 years they don't oat 
aaat foe breakfast. 

Q Is it your testimony that va can't predict to a 

21 caaeauahls degree of probability that toaorrow when that 

22 person wakes up and goes down to the breakfast table that 

23 they are not going to hove swat for breakfast? 

24 A bot predict that in the field of consumer behavior. 

2o Unat va do very wail in consumer behavior, v« do a super joo 

FKYULiS T. LK*U3, CSK * JOAMflf M. UOUJTOR, CS« 
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o£ post-hoc analysis. That is anaiysis after the event* 

MCUt, 

This study is an analysis of data that was taken 
that probably said, vnat did you aat fat ntaakfast today or 
last aoath or what do you usually eat. in soee ways, 
although the comparison is terrible, it 1* all like geology 
in that an sactn-guakt occurs* After they occur geologists 
come in# study it thoroughly and say, aha* this is why it 
occurred* 

There m« this kind of stress in the early earth* 
That kind of movement. That happened to this rock and that 
happened there we had an earthquake. 

Yet you esk hia to predict the nest earthquake and 
he can't. We are in the ease boat. 

Tall *e soae consume! behavior and 1 will get 
questions and answers* and X can do a wonderful job of 
eaplaining why it happened after it happened. 

But if you aak ee to predict* X fail flat on ay 
faee* Ve ace jest not ready for it and geologists are not 
ready and they are so far advanced froa us it is a disaster. 

Tit COO&Tt bo you have such more, Mr. £deii? 

fit. SOSi.Lt Ho# your Honor. 

TH3 CJJaTj 90 you want to try to finish? 

HU, CbSLLt X think I can* if Nr. Bieakley doesn't 
have ituch sore on redirect. 
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1R* 3!L£A£wi37i >on*t have anycore. 

TVS COURT* it raise any pfooica tor toe 

juror* to stay? 

A JUROR* Yea. 

*U£ COURT* »iov aoon Jo you tiove to j.ea;3? 

A JUROR* Hove to pick up ay granddaughter ay 5i33, 
THU COURT* iiow j.on«j uoe* it ta*« you to .^ct theta? 
A JUROR* Per&aua* 
tUS COURT* flow *«ng? 

MR. SOSLLt Parana*. 

THE COURT* Rom such time? 

A JUROR* Alnoat aa hour. ' 

Hi. SOfiLLi it it takes — It'a 3*30 and if takee 
ainoat aa Roar# I better step now. 

THE COURT* All right. 

THS WITWSSS* X don't have the vaguest idea what 

happened. 

HR. SDSU»i neana we viU aee yew on Monday, air. 
HI WITNESS* Oh. 

fSS COORT* Heahera of the jury. X would aak that 
yea he here et quarter of tan on Monday, we eight ha able 
to start by guattar of tan. bat again no lator than tan 
o'clock. 

8eaaaber ay usual adaenltloa X have net eentiened 
lately, about not discussing tee cane aeong youraalvea or 


PH/LX.I3 T. U3WI3# CJR 4 JOANNS H. HOUSTON. CSR 


// legacy, li 


UCnsf^fdu/docs/pqhlOOOl 





K 48 ii[jija - cro<*s Mil 

with anyona alaa, and i raaind you not to read aaytbiA? 
abaut U« ««a« or waten anything on talavlaion or Uatan to 
t)M radio. 

Bava a vary moo vaafcand. I understand it uill fea 
cold# bat I hop* tha woathor la piaaaant. 

5 aa you Monday nora109. 

70S CLSSUCi All rlao. 

(Jury axcuaad.) 

THE COURTS Sava a nica vaaHand, 

Can 1 aao counaai of s' tiia racord? 

(Sida bar aald off tna taeoed.) 

(Court adjourn ad until April If. 1*80.) 


T. QSk « JOANNS A. HOUSTON, OS A 
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